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Online Reputation Management

Protecting your Brand & Reputation In The
Digital Marketplace
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Online Brand Protection
Monitoring — Websites (Page
and Coding)

Domain Name Management

Corporate Compliance —
Logo’s Usage

Paid AD Placement
Monitoring — PPC Fraud —
Gift Card Offerings

Blog's — RSS — Message
boards

SEO - Placement

Auction Monitoring - Ebay/
Classifieds - Craig’s List

Counterfeit / Gray Market
Sales / Loss Prevention

Fraud - Anti-Phishing
Monitoring — Email
Monitoring
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Expired Domains
9

Expiring Domains
39

Registered
151

Available
349

Unknown
(More Research Needed)
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Monitoring agents or resellers for compliance.
Proper Logo or Brand use

Making sure that all resellers and partners are maintaining the
integrity of the Brand holder.
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Monitor companies purchasing “Ad Words PPC” using your
trademarks or brands for diversion capitalization.

Search Engine placement monitoring

See who is ranked higher than the Brand Holder and for what
reasons.

Possible use for own marketing within the search engines.

Unauthorized Gift Card offerings

Used for the purpose of gathering information at times for surveys.

Brand or trademark holder can be liable

Possible Public Relations issues with upset customers over non-
legitimate gift cards.
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 Web traffic Diversion

Incorporation of trademark and brad variations in
domain names

Use of brand names in hidden text and visible text

Purchase of trademark as keyword on search engines
PPC

e Search Engine Placement
Who and where are your or your competition ranking
How to capitalize on current positions
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If you're seeing negative listings on the first few pages of Google,
you can bet that many of your customers are seeing them too. And
that's going to have a big effect on whether or not they decide to do
business with you.

Few things are more important to your continued online success
than your company's brand. And your brand can be quickly
destroyed if you're not controlling what customers are presented
with when they Google your company.

This means...
— Monitoring what people are saying about your brand online,
— Practicing defensive ranking to control the top res ults when customers
search for your brand, and...
— Responding quickly and appropriately if and when ne gative search results
appear.



The Top Ten Tips to Clean Up Your Online Reputation
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